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A host of new speakers and sponsors are lined up to support this year’s essential networking and education
forum for hotel general managers

ore than 200 hotel general managers are expected to attend the annual Hotelier Middle East Great GM

Debate, now in its fifth edition and being held on September 2 at Jumeirah Beach Hotel in Dubai. The forum

will feature five major panel discussions, plus live-on-stage interviews and ‘Take 5’ presentations from some

of the most inspirational GMs we know. An exclusive data presentation from TRI Hospitality Consulting’s

senior consultant Christopher Hewett will provide delegates with an essential snapshot of the UAE’s hotel

performance in 2014, and Hewett will later be joined on stage by Philip Wooller, area director Middle East
& Africa, STR Global to answer questions about how GMs can best use performance data.

Topics for the panel debates include: Beating Benchmarks; ‘vr‘
Healthy Competition; The OTA Dilemma; Social Media in :
Hospitality and the GM’s Responsibility for Reputation; and The
Evolution of the GM. Speakers will be finalised this month, but
the stage will welcome many new names in 2014, with Laurent
A. Voivenel, CEO, HMH Hotel Group; Margaret Paul, GM, Wpetter
Madinat Jumeirah — The Arabian Resort; Pep Lozano, GM, The i
Ritz-Carlton Grand Canal, Abu Dhabi; Jan Moenkedieck, GM, ;
Waldorf Astoria Dubai Palm Jumeirah; and Marko Janssen, GM,
Melia Dubai already confirmed to speak.

To enable more in-depth conversation and the informal
sharing of challenges and best practice, the Hotelier Middle
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@ The evenl format will include five major panel discussions.

& DTCM's [elal Al Marri will speak at the event.

supporting the event, with experts on hand
to explain their products.

Riaz Khimani, managing director of
Rikan General Trading, says the event is the
perfect platform for hoteliers and suppliers
to keep in touch with one another,

“This conference works both as a way
to study and understand the trends of the
industry from the leaders, and for us to

offer them new creations,” says Khimani,
who will be showcasing new F&B and
bangueting suppliers as well as bespoke
room access\oriés and the new 2015
catalogue, giving delegates an exclusive
preview of the latest products.

Inside the conference room, Khimani
expects evolving market segmentation
in the UAE to be a significant of topic of
discussion among the GMs.

“For
a major repositioning of the existing
brands,” he asserts. “There will be changes
and improvements in the levels of service
and luxury offered, thus creating a super
Iuxury segment. At the same time we also

the hotel industry we expect

expect emergence of a new budget brand
segment and many internationally existing
budget hotel brands to be launching in this
region. This will require us to understand
the trends of the industry over the next few
years to come, and thus help us create a
product line for room and F&B accessories
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GREAT GM DEBATE 2014

Date: September 2, 2014

Venue: Jumeirah Beach Hotel

Format: One-day event with live interviews, panel de-
bates, case studies, presentations, workshops, and net-
working opportunities

Attendance: By invitation only and is free to hotel general
managers. Please register your interest with Amanda.eli-
sha@itp.com

Speaker opportunities: Please contact louby.maktari@
itp.com or call +9714 444 3578

Sponsorship opportunities: Please contact charlotte.
ringrose@itp.com or nick.clowes@itp.com

Details: www.hoteliermiddleeast.com/conferences

in leather, metal, resin etc., that will be suitable to the
upcoming market segment of a number of luxury and
budget hotels.”

Managing director of ESP International, Rebecca
Wilson, who offers a niche recruitment service to
hotels with significant event space, agrees with
Khimani that “there is much change and diversity
in the market”, but adds that she is seeing increased
growth in refurbishments too.

“What I am noticing is that many of the stalwart
properties that have been around for up to a decade
are being refurbished and the restaurant scene in
particular is really seeing a revival, with new modern
offerings that feel fresh and help take the UAE even
further up the stakes when it comes to world class
hotels,” says Wilson.

To stay ahead in such a competitive marketplace,
Wilson says “General managers need to source, hire,
and retain the best people”.

“With so many global and local hotel chains all
hiring, it’s essential to create a value proposition to
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# 1 Brand from USA

130th Anniversary (Established in 1884)
European Heritage and Craftsmanship
American Innovation

Leading in Patent Numbers in Basic Bedding
Trustworthy Global Supplier to all Major Hotel Chains

PacIFIC COAST FEATHER COMPANY

WEBSITE: www,pcint,com EMAIL: infoap@pcf.com  HOT LINE : +97 1 504968646
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